
City of La Quinta 
COMMUNITY SERVICES COMMISSION MEETING:  SEPTEMBER 14, 2015 

STAFF REPORT 

 
AGENDA TITLE:  COMMUNITY SERVICES NEEDS ASSESSMENT FINDINGS 

 
RECOMMENDATION   

Staff is updating the Commission on the findings of a community services needs 
assessment.   

EXECUTIVE SUMMARY 

 The City contracted the Public Research Group to conduct a statistically valid 
resident survey. 

 
 The survey was conducted over the summer by mail, telephone, and e-mail.   

 
 The overall findings indicate that general resident satisfaction and quality of 

programs are very high, and community special events, fitness related programs 
and performing arts are used and in demand. 
 

BACKGROUND/ANALYSIS 

The City contracted the Public Research Group to conduct a Community Services Resident 
Survey during the summer of 2015.  The purpose of the survey was to gather resident 
opinions to help set priorities for the future development of parks, facilities, programs and 
services.  The survey was designed to obtain statistically valid results from households 
throughout the City.  The consultant worked comprehensively with City staff in the 
development of the survey questionnaire. 

The survey data was collected from three primary sources: mail, email, and telephone 
surveys.  The goal was to obtain a total of at least 500 survey responses.  This goal was 
met with a total of 519 responses received, combining the data gathering methodologies 
into one data set.  Statistically, a sample of 500 households provides a margin of error of 
plus or minus 4.4% at a 95% confidence level that findings are representative of the 
sentiments of the residents of La Quinta. 

The survey findings concluded: 

• Overall satisfaction is high. 

• Nearly half of the survey respondents participate in programs 

• Too busy or not interested was the main reason for not participating in parks, 

facilities and programs. 

• The City helps maintain a healthy lifestyle. 

STUDY SESSION NO. 2



• The GEM is by far how many of City residents hear about parks and recreation 

within the City as well as word of mouth scored very high . 

• Program quality scored very high among users. 

• Community special events, fitness related programs and performing areas are 

used and in demand. 

• Performing arts had the highest use with needs not being met. 

•  Parks and facilities are generally visited and used. 

•  The Wellness Center was only visited 19% within the past year by survey 

respondents as compared to the Library at 49%; this is likely a result of the facility 

re-opening in January. 

• Passive park improvements such as shade, trails, drinking fountains and picnic 

tables/benches are the most important to the community. 

• Areas of importance of improvements and expansion that are important to the 

community include special events; improve/renovate existing parks and facilities, 

fitness and wellness programs and walking and biking trails. 

• The top three items most willing to fund were walking and biking trails, none and 

fitness and wellness programs.  The majority of respondents were willing to fund 

at least $1-$5 per month. 

• Good level of support for investigating a partnership for a facility for the northern 

portion of the City.  The top three elements included an indoor walking/jogging 

track, fitness center and indoor tennis courts. 

 

The full survey report is attached (Attachment 1) for the Commission’s review.  
Additionally, a link to an online survey has been posted online for resident feedback.  In 
order to maintain a statistically valid data set, the results of the online survey will not 
accompany this survey, but will be kept and reviewed accordingly.  

 

ALTERNATIVES 

None required for this discussion. 

Report prepared by:  Tustin K.  Larson, Marketing & Events Supervisor 
Approved for submission by:  Edie Hylton, Deputy City Manager  
 
Attachment 1: Community Needs Survey Results 
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