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COMMISSION MEETING DATE:  July 14, 2014
ITEM TITLE:  COMMUNITY SERVICES MARKETING PLAN FOR 2014/15
RECOMMENDATION:

Approve the 2014/15 Community Services Marketing Plan.

BACKGROUND AND OVERVIEW:

The Community Services Marketing Plan (Attachment 1) identifies methods to refine and improve communication for programs, services, and special events to City residents.  This plan provides the Community Services Commission with information regarding growth or reduction in participation rates and marketing and promotion methods.  
This year’s plan addresses the recommendations and action items in the Community Services Master Plan and Work Plan to increase marketing efforts.  This plan seeks to reach more residents through a variety of web, internet, print, advertisements, and promotional methods.  The key components of the plan are included in the 2014/15 budget.
A monthly insert in the GEM provides a cost effective way to increase marketing efforts to residents. Residents receive a monthly listing in the mail to keep programs and events at “top of mind.” 
The plan includes increasing attendance at the Humana Health and Well-Being Activities and the Grand Opening of the La Quinta Fitness and Wellness addition. Monthly email blasts will continue for additional promotion to the households that have registered previously for programs.  
ALTERNATIVES:

The Community Services Marketing Plan was recommended by the 2007 Master Plan and the 2014/15 Commission Work Plan to strengthen the promotion of programs and services to residents. Staff does not have an alternative. 
Report prepared by:  Tustin Larson, Marketing and Events Supervisor

Report approved for submission by:  Edie Hylton, Community Services Director
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