
PLANNING COMMISSION 
STAFF REPORT 

 
 
DATE: JULY 10, 2007 
 
CASE NO.: SIGN APPLICATION 2007-1150 
 
APPLICANT: STAMKO DEVELOPMENT COMPANY   
 
REQUEST: CONSIDERATION OF A SIGN PROGRAM FOR PERMANENT 

BUSINESS IDENTIFICATION SIGNAGE FOR JC PENNEY 
  
LOCATION: SOUTH OF AUTO CENTER DRIVE, EAST OF ADAMS STREET; 

WEST OF LA QUINTA CENTRE DRIVE (ATTACHMENT 1) 

 
GENERAL PLAN: RC – REGIONAL COMMERCIAL  
 
ZONING: CR – REGIONAL COMMERCIAL  
 
ENVIRONMENTAL 
DETERMINATION: THE LA QUINTA PLANNING DEPARTMENT HAS 

DETERMINED THAT THIS SIGN APPLICATION IS 
CATEGORICALLY EXEMPT FROM ENVIRONMENTAL REVIEW 
PURSUANT TO PROVISIONS OF SECTION 15311 (CLASS 11) 
OF THE CALIFORNIA ENVIRONMENTAL QUALITY ACT 
(CEQA) 

 
BACKGROUND: 
 
The JC Penney Department Store site is located south of Auto Center Drive east of 
Adams Street.  The project is bounded on the north by a new access drive which 
connects Adams Street and La Quinta Centre Drive.  Aventine Apartments are 
located to the south of the project, while the western property line is bounded by 
Adams Street, and the eastern property line is bounded by the Wal-Mart Super 
Center.  Additionally, Lake La Quinta is located directly west of the JC Penney’s 
building, across Adams Street.  
 
The Planning Commission approved the Centre at La Quinta Sign Program (SA 02-
618), on June 11, 2002, and approved subsequent Amendments to the Sign 
Program on September 24, 2003, and October 14, 2003. The original Sign Program 
(SA 02-618) primarily focused on the Wal-Mart Super Center and auxiliary buildings. 
The new Sign Program for review deals solely with signage needs for the proposed 



proposed JC Penney’s.   The approved Specific Plan Amendment No. 4 (SP 92-029) 
for the Centre at La Quinta states that, “Signs for development on the property will 
be reviewed by the City during the Site Development Permit approval.” 

 
SIGN REQUEST: 
 
The applicant requests a Sign Program be approved for the JC Penney building.  A 
total of five signs have been applied for as part of the proposed Sign Program.  The 
tenant’s primary signage consists of three signs to be incorporated into the building 
fascia.  Two accessory signs are also proposed on the buildings metal canopy-
overhang, located along the north elevation of the building.  The applicant has not 
applied for internal or perimeter monument signage along Adams Street or Highway 
111 as part of this application. Previously approved existing and proposed 
monuments signs along Highway 111 and the corner of Adams Street and Avenue 
47 will accommodate JC Penney’s. 
 
The Sign Program identifies specifications such as materials, letter style, colors, 
illumination, and shape for all building-mounted and canopy-mounted signs.  General 
standards for sign installation and maintenance have been previously identified in 
Sign Application 2002-618 – Sign Program for the Centre at La Quinta. The Sign 
Program proposes modifications to City Sign Ordinance provisions regarding sign size 
(gross area only) and number of signs.  
 
Fascia Signage 
 
The proposed JC Penney Sign Program identifies three framed, building-integrated 
fascia signs with mounted internally-illuminated white channel lettering, to be placed 
on the north, east and west elevations. The framed fascia signs appear as the red 
square of the JC Penney’s corporate logo. 
 
The north facing sign is the largest of the three signs and is located off-center from 
the Department Store’s main entrance.  Maximum lettering height for the sign is 
proposed to be six (6) feet.  Each sign lettering totals approximately 293 square 
feet, while the framed red-box portion of the sign is approximately 1,200 square 
feet. The proposed lettering will be white and centered vertically within the framed 
area of the fascia sign.  
 
The west elevation sign is located south of Future Building Area 1 approximately 
380 feet east of Adams Street, and east of the C.V.W.D Well site (Attachment 2). 
The proposed sign location will not be visible form Highway 111, and once the 
future building pads, final landscaping, and the C.V.W.D well site are built, visual 
access of the west-facing sign will be limited. The framed area for the west 
elevations sign will have the same red background and will be slightly smaller than 

  
 



the north elevation sign measuring approximately 900 square feet in area. Sign 
lettering within the framed area will be the same color and design as the north-facing 
sign, but will be smaller in size.  Lettering for the sign is approximately 175 square 
feet in size with five (5) foot high individual channel letters.  
 
The east elevation sign faces the southern terminus of La Quinta Centre Drive, and 
the Wal-Mart Super Center Automotive center. The east elevation sign is identical to 
the one proposed on the west elevation, approximately 900 square feet in area. Sign 
lettering within the framed red-box area will also be consistent with white individual 
channel letters five (5) feet in height. 
 
Accessory Signage  
 
The proposed Sign Program identifies two canopy-mounted identification signs near 
the entrance to the JC Penney’s building, with one sign reserved for the tenant’s 
Optical Center (Attachment 3). The signs consist of one line of individual non-
illuminated aluminum composite material letters, bonded to an extruded 
thermoplastic core, and mounted with rivets to the canopy.  Both signs on the metal 
canopy will be black and centered vertically along the canopy.  The “JC Penney” 
sign is located west of the main entrance to the Department Store and is 
approximately eight square feet in area. The “Optical Center” sign is proposed to the 
east of the main entrance to the Department Store and is approximately 3.5 square 
feet in area.   
 
Signage Illumination 
 
The applicant proposes to illuminate the three identification signs within the red-
boxed areas on the buildings east, west and north elevations.  Although the red-
boxed area will not be illuminated, the lettering within the boxed areas will consist of 
individual channel letters internally illuminated white with neon.  The accessory signs 
for the Optical Center and building entrance are not proposed to be illuminated.  

 
ANALYSIS: 
 
Per the City of La Quinta’s Municipal Code, § 9.160.130 Sign Definitions, a “Sign” 
is “any means for visual communication, including but not limited to words, symbols 
and illustrations, together with all parts, materials, frame and background, which is 
used or intended to be used to attract attention to, identify or advertise an 
establishment, product, service, activity or location, or to provide information” 
(Attachment 4).  Therefore the proposed signs for the JC Penney’s building include 
not only the individual letters proposed for the signs, but also the large framed red-
boxes used as part of the buildings architecture.  
 

  
 



Major retail tenants along Highway 111 have historically applied for business 
identification signs in excess of the Sign Ordinance criteria. Approvals were made 
based on sign size, location, as well as proportionality to the building.  The following 
chart shows a comparison of the proposed sign to previously approved signs for 
major retail tenants along Highway 111:  
 

Tenant 
Sign Size 
(~square 

feet) 

Letter Size 
(~ square 

feet) 

Building Size 

 

(~square feet) 
Distance from 

Hwy 111 
(~feet) 

Bed Bath & Beyond 150 - 30,000 350 
Kohl’s 193 - 127,000 700 

Stater Brothers 180 - 42,600 350 
Target 186 - 126,000 450 

Walmart 230 - 233,000 1,200 
Best Buy 108 - 17,000 350 

Sam’s Club 167 - 136,000 1,050 
Average: 185 - 94,765 685 

 
JC Penney (Main Sign): 1200 292.5 105,300 1,400 
JC Penney (West Sign): 900 175.3 “ 380 (To Adams) 
JC Penney (East Sign): 900 175.3 “ 325 (To LQ Dr.) 

JC Penney’s Total: 3,000 643.1 “ - 
 

Staff concludes the proposed sizes for the “Optical Center” sign, and the smaller 
“JC Penney” sign on the building entrance canopies are appropriate for their 
locations.  However, the three main business identification signs on the north, west 
and east building elevations are larger than necessary, and are significantly larger 
than what has been previously approved elsewhere in the City.   
 
The combined square footage of the three main business identification signs on the 
northern, western and eastern building elevations total approximately 3,000 square 
feet.  The sizes of the three signs are disproportional to the amount of wall space on 
their respective building elevations, significantly exceed what is permitted in the La 
Quinta Municipal Code, and are greater than what has historically been approved for 
major retail tenants on Highway 111 or elsewhere in the City. The proposed main 
identification sign on the northern building elevation is approximately 1,400 feet 
from Highway 111. The west facing building-mounted sign is approximately 380 
feet from Adams Street. The east facing building-mounted sign is approximately 325 
feet from the end of La Quinta Drive.  Other tenants with similar floor areas and 
distances from Highway 111 have previously been approved for smaller 
identification signs.  
 

  
 



The proposed west elevation sign will have limited visibility from along Adams 
Street.  Future development of the project site and the C.V.W.D well site will further 
conceal this sign from view along Adams Street. Staff has also received a number of 
phone calls from residents at Lake La Quinta pertaining to this west elevation sign. 
Residents said they would like to see the sign eliminated entirely and, if that is not 
feasible, they would prefer that the sign be non-illuminated.  
 
The proposed east elevation sign faces onto the west elevation of the existing Wal-
Mart Super Center, its automotive service bays, and a truck turnaround. Traffic 
along this portion of La Quinta Centre Drive is limited to the rear alley, loading bays, 
and the existing automotive center. The sign will be further constricted from view by 
any future building pad adjacent to the site and will not be visible from Highway 
111. Considering the limited traffic and visibility of the east elevation, staff is not 
supportive of a sign at this location. 
 
RECOMMENDATION: 
 
Adopt Minute Motion 2007-____, approving the requested signage, subject to the 
following Conditions of Approval: 
 
1. The total square footage for each of the “JC Penney” main business 

identification signs shall be no greater than 200 square feet.  The applicant 
shall install the approved signs on the eastern and northern building elevations 
at the approved locations. 

 
2. The east and west elevation signs shall be eliminated in their entirety.  
 
3. A sign permit shall be obtained and approved prior to any work on the sign 

being constructed. 
 
 
Prepared by: 
 
 
________________________________ 
ERIC CEJA,  
Assistant Planner 
 
 
Attachments: 
 

1. Location Map 
2. Building-Mounted Signs 
3. Accessory Signs 

  
 



4. L.Q.M.C § 9.160.130 – Sign Definitions 
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